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The table below outlines the company’s ambitions and approach for each stakeholder: 

Stakeholder group Ambition Approach 
 Build mutually beneficial 

relationships and be a reliable, 
responsible, and engaged partner  

 Be a collaborative and credible 
partner, and a trustworthy and 
responsible representative of the 
sector 

 Drive improvements on ESG 

impacts by being a proactive and 

transparent partner.   

 Collaborate with the objective of 
reaching shared goals for the benefit of 
both customers, society, and the 
planet 

 Build, develop, and maintain 
professional relations 

 Deliver excellent customer 
experience across all touchpoints  

 Build strong and loyal customer 
relationships. Satisfied customers 
are the basis for the long-term 
growth and profitability of the 
company 

 Inform customers about the value 
of circular and long-lived consumer 
electronics 

 The customer is at the centre of 
everything – by constantly improving 
the value delivered to customers, Bang 
& Olufsen’s ambition of elevating how 
people hear, see, and feel the world 

 Ensure that Bang & Olufsen’s products 
and services reflect the company’s 
position as a luxury timeless 
technology brand creating long-lasting 
products and experiences - placing the 
customer experience at the centre of 
technology and ensuring meticulous 
attention to detail in products and 
services  

 Address enquiries, customer feedback 
and complaints effectively together 
with partners, and such are considered 
valuable contributions to constantly 
ensuring high levels of service and 
quality 

 Proactively communicate about the 
value of circular and long-lived 
consumer electronics in customer 
facing channels  
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The table below outlines the company’s ambitions and approach for each stakeholder  

Stakeholder group Ambition Approach 
 Create a customer centric and 

performance-oriented culture 
where employees are empowered 
and act according to the company’s 
core values and principles for 
diversity and inclusion. The passion 
and expertise of the company’s 
employees are key assets for Bang 
& Olufsen 

 Continue to attract, develop, and 
retain competent people that 
reflect the company’s culture and 
core values  

 Respect employees’ freedom of 
association and the right to 
collective bargaining and maintain a 
constructive and open dialogue 
with both employees and their 
representatives  

 The company’s procedures outline 
details about work environment, 
collaboration, and dialogue 

 Build trust with Bang & Olufsen in 
the general public and increase the 
company’s societal contribution and 
engagement 

 Being transparent and accessible 
and engage in dialogue in the 
societies in which the company 
operates  

 Share knowledge and expertise 
based on the company’s core 
capabilities as outlined in this Policy 

 Proactively communicate  about the 
value of circular and long-lived 
consumer electronics in customer 
facing channels 

 Ensure a pro-active and transparent 
dialogue with investors and analysts  
 

 Provide investors and analysts with 
structured, continuous, and on-
going information that meets the 
information requirements for any 
investment decisions concerning 
Bang & Olufsen’s shares  

 Make the company’s expertise 
available and increase knowledge of 
Bang & Olufsen among investors 
and analysts and to create value 
through communication and 
collaboration 
 

Stakeholder group Ambition Approach 
 Be a transparent and collaborative 

partner for the media and ensure 
fair and balanced coverage of the 
company  

 Share the company’s expertise 
proactively in a way that creates 
value for all stakeholders  

 Be an open, collaborative and value 
creating partner that engages in an 
honest dialogue with all external 
stakeholders 

 Ensure that the company is 
accessible and responsive and 
address enquiries efficiently and 
adequately 

 Continue to build and maintain 
professional relations with the 
media, key opinion leaders, experts, 
and interest organisations 

 Conduct the business in a lawful 
manner and maintain good 
relations in the societies in which 
the company operates 

 Be a constructive partner driven by 
the company’s ambition to create 
value for all stakeholders 

 Ensure compliance with regulation 
in the societies in which the 
company operates 

 Ensure an open and collaborative 
dialogue with authorities and 
politicians and provide expertise in 
a transparent way on relevant 
issues 

 Build and maintain professional 
relations and be an accessible and 
trustworthy partner that provides 
reliable information about Bang & 
Olufsen and its business 

 Build mutually beneficial 
relationships and be a reliable, 
responsible, and engaged partner  

 Attract, develop, and retain 
competent retail partners that 
deliver the right customer 
experience and enable them to run 
a profitable business 

 Collaborate with the objective of 
reaching shared goals for the 
benefit of both customers and 
society  

 Providing retailers with training and 
support to sell Bang & Olufsen 
products in line with the company‘s 
brand position and procedures 
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Longevity  

ESG & Sustainability Environmental Impact 
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Social Responsibility Governance and Integrity 
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Sustainability Governance 
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Communicating with investors and analysts on behalf of Bang & Olufsen 
 

Company announcements  

Financial reporting 

Quiet period 

 

Investor Relations 
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Webcasts  

Meetings with investors and analysts  

Investor Relations Website 
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Shareholder Portal 
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Policy Owner 

 

Policy Review 
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“ESG” Environmental, Social, and Governance 

“Executive Management Board / 
EMD” 

Refers to the executive officers of the management board of Bang & Olufsen, 

registered as such, with the Danish Business Authority. 

“Global Leadership Team” Refers to company’s wider leadership team that consists of all the functional 

heads.  

“Investor Relations” Investor Relations is used by Bang & Olufsen as the term describing how the 

company engages and communicates with investors and analysts. 

“Sustainability” Sustainability is used by Bang & Olufsen as the term describing how the company 

integrates environmental, social, and governance perspectives in the business. 
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